LIVING AT LARG

MERCEDES-BENZ HOUSTON NORTH NOW OPENS

The name Mercedes-Benz has always evoked a sense of luxury, elegance and exclusivity, and so should its dealerships.
Celebrating its Grand Opening this spring, Mercedes-Benz Houston North, the largest Mercedes-Benz retail center in the
U.S., offers an unprecedented autornotive buying experience.

After the friendly valet service of the covered grand entrance of this beautifully appointed 12-acre site, you will enter the
40,000 squate foot, 20-car showroom, ergonomically designed to enhance your experience and provide a relaxed, affable
atmosphere. You will quickly notice the attention to detail including the black tiled entrance; a “Heritage Wall” — a fantastic
collection of six 100-square-foot collages “floating” off the gigantic wall depicting the history of the Mercedes-Benz
automobile; a perfectly-polished, eight-foot chromed Mercedes-Benz logo with blue neon backlit lighting; baby grand
piano; onsite shopping boutique and a state-of-the art, 9-video wall which serves as an “electronic salesman” and also
functions as a huge television in case you would like to watch sports events, catch traffic reports and be kept abreast of the
latest Wall Street trends.

Thirsty? Well, come over and enjoy complimentary cappuccino in the new A.M.G. Café which offcrs a sitting arca
titivated with elegant hardwood floors, plush leather chairs and African slate tables; or in the first-ever A.M.G. Plaza. an
intimate outdoor setting complete with an elegantly designed black deck area and lush landscaped gardens. Although the art
of customer “lounging” has clearly been perfected for the new locale, perhaps may prefer to work out their pre-purchasing
jitters with a trip to the putting green. The 18’ X 32’ contoured green, located outdoors between the service and showroom
areas, is a feature unique to the Houston North location and offers six holes for those continually striving to shave a few strokes
off their game!

With these world-class, unprecedented amenities, you may even forget you are here to purchase a car. But now you must
make the decision among the convertible, sedan or wagon from the SLK, M-Class, E-Class, S-Class, C-Class, CL, SL 500 or
new G-Class. Add the choice of leather and wood trim, sound system, sports package, navigator system and the color scheme
for the interior and exterior and you will have no difficulty selecting your dream car. Without it, you may never want to leave
the dealership!E
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